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Appendix A 

 

Foreigner Interview 

Questions 

Before travelling 

1. What interested you the most about Colombia? 

2. How did you find out about Colombia as a tourist destination?  

3. What image did that transmit you about Colombia? 

4. Did you contact a Colombian travel agency to organize and plan your trip? 

a. If not, why not? 

b. If yes, what type of services where you looking for? 

In Colombia 

5. Have you contacted any travel agency for a trip inside the country? 

a. If yes, what kind of service were you looking for? 

6. Do you know any Spanish? 

7. Do you know any Colombian phrases or expressions? 

8. What do think about them? 

9. Are you interested in them? 

10. Do you think they are related in any way to culture? How? 
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Cultural tourism 

11. Are you familiar with cultural tourism? If not, what do you think it is? 

12. In general terms, have you had any experience in cultural tourism?  

13. Have you had it here in Colombia? 

14. How do you think cultural tourism could be promoted? 
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Appendix B 

 

Travel Agencies Interview 

Questions 

Services 

1. Which are the types of services provided by the agency?  

2. Which type of tourism plans does the agency offer?  

3. How are they promoted? 

4. Which plan is the most popular? How do you know? 

Cultural tourism 

5. What do you understand by the term cultural tourism? 

6. Does the agency provide any kind of service related to this topic? 

7. Compared to other tourism plans, is the cultural plan promoted the same?  

Clients 

8. Which type of clients do you cater to? How would you describe them in terms 

of interests, age, destinations? 

9. What are the most common interests clients have?  

10. What would you say people look for in Colombia? 

11. Do you think clients are interested in Colombian culture? Why? 
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Strategy 

12. In your opinion, what comprises a successful marketing strategy? 
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Appendix C 

 

Biographical summary of foreigners 

 

In general terms, the interviewed foreigners were selected from different nationalities 

with the aim of having experiences and point of view from diverse cultures.  

 

The interview was answered by 15 people from France, United Kingdom, Brazil, 

Germany, Cuba, Switzerland, Australia, and the United States. The age range of the 

selected population was between 26 and 45 years among which different experiences 

and life conditions were found such as families, independent travelers, tourists, 

salaried employees, among others. 

 

Biographical summary of travel agencies 

 

The selected travel agencies to work with were Trotamundos, Nueva Lengua and 

Neptuno.  

These three agencies focus on a similar target market which is mainly foreigners that 

look for well-structured and innovative plans to get to know Colombia. They offer 

similar types of services but the three agencies focus on cultural tourism as an 

innovative service for both foreigners and Colombians. 
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